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Executive Summary

Cincinnati Museum Center brings value to the community through many different
channels. Aside from the cultural and educational benefits it produces, Cincinnati Museum
Center adds value is through the economic impact of its operations. These impacts include
the direct, indirect and induced effects of spending by Cincinnati Museum Center, for its
own operations and capital improvements, and off-site spending by out-of-town visitors.
From September 2007 to August 2008, Cincinnati Museum Center’s economic impact on the
Greater Cincinnati Area included:

$87 million in total economic output.

More than 1,100 jobs.

About $27 million in household earnings.

More than $37 million in “new” money impacts for the area.

Cincinnati Museum Center also generated fiscal impacts through the generation of sales and
income tax, as well as the stabilizing and positive effect on neighborhood property values.

Cincinnati Museum Center elevates the profile of the Greater Cincinnati Area as a tourist
destination. During the period, more than an estimated 300,000 visitors from outside the
region visited Cincinnati Museum Center. As a result of these visitors, Cincinnati Museum
Center facilitated the attraction of more than $18 million in “new” money to the region. This
“new” money impact of more than $37 million comprises about 43 percent of Cincinnati
Museum Center’s total economic impact to the Greater Cincinnati Area.

In addition to an economic impact, Cincinnati Museum Center also has an impact on the
community as an educational institution. Measures of Cincinnati Museum Center’s education
impact include:

More than 100,000 students visitors from all over the nation.

About two-thirds of these students were from Ohio schools.

About two-thirds of the Ohio public school students from less affluent districts.
More than 40 percent of all student visitors, and about 20 percent of public school
students, were from Hamilton County schools alone.

e  About 60 percent of public school student visitors from Hamilton County were from
schools in less affluent districts.

Finally, Cincinnati Museum Center has an impact on the Empowerment Zone, a collection
of nine Cincinnati neighborhoods that are much poorer than the City as a whole. Cincinnati
Museum Center’s impact in the Empowerment Zone can be measured by:

o Between one-fifth to one-quarter of Cincinnati Public School students who live in and/or
attend schools in the Empowerment Zone visited Cincinnati Museum Center or participated
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in an outreach program.

o Family and youth group outreach participation by Empowerment Zone residents

is greater than predicted by the proportion of Hamilton County residents who live in
Empowerment Zone neighborhoods.

o A disproportionately large number of Cincinnati Museum Center youth workers reside in
the Empowerment Zone.

Thus the depth and breadth of Cincinnati Museum Center’s contributions to the local
community and the Greater Cincinnati Area extend beyond its economic impact. Cincinnati
Museum Center also functions as an educational resource and a positive force in the
surrounding local communities.
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